
Media Studies at EGA 
 
Media Studies at GCSE sits firmly in the inclusive curriculum of EGA allowing students of all                
abilities the opportunity to achieve highly whilst celebrating diversity, questioning          
representation of women from all backgrounds in the media and encouraging students to be              
a force for good.  
 
The intent of Media Studies is to give students a framework for understanding, analysing and               
critiquing historical and contemporary media products and then being able to apply that to              
the media products they consume in their own lives. At EGA the course offers learners the                
opportunity to study theories regarding the media through four main aspects; language,            
representation, audiences and industry. Combined, these components allow our students to           
question the media products they are presented with in their day-to-day lives and consider              
carefully how members of society are represented, both positively and negatively, and the             
implications of these.  
 
Media Studies GCSE at EGA 
 
At EGA we offer the EDUQAS GCSE which is delivered over one year to mixed 9, 10 and 11                   
option classes. It is a popular subject with many students choosing it. The year is broken into                 
three main areas of study; the set products as given by the exam board, the coursework                
component and exam preparation. 
 
Throughout these units of study, at EGA we emphasis reading all the media texts we study                
with a critical eye from a feminist perspective. Students are encouraged to consider the              
“male gaze” in the construction of media texts and question how representations of             
themselves as young women can lead to stereotypical perceptions of gender, age and             
ethnicity.  
 
The media industry is a massive growth area in the employment market. At EGA, students               
have opportunities to hear from and work with (majority female) professionals within the             
industry. We have good partnerships with the BBC and UCL and various other companies              
who work with our students.  
 
At EGA, the Media department is enthusiastic about positive representations of young            
people and alongside the set products from the exam board, students are encouraged to use               
their own media texts in their conversations around the key concepts. This way, students              
feel included and the material accessible, whilst at the same time being able to apply what                
they have studied in and out of the classroom.  
 
Overall, we hope to provide Media students with the knowledge and decoding skills to              
evaluate the increasing impact of media in their lives in a fun, relevant and critical way.  
 
Exam Board: EDUQAS 
 
Essential links: 
 
Media Regulatory bodies 
OFCOM 
PEGI 

https://www.ofcom.org.uk/home
https://pegi.info/


 
 
Set Products 
The Archers 
This Girl Can 
Pokemon Go 
GQ Magazine 
Pride Magazine 
The Sun online 
Taylor Swift 
 
 
 
 
Head of Media Studies: Adam Hughes 
adam.hughes@egas.islington.sch.uk 
 

https://www.bbc.co.uk/programmes/b006qpgr
https://www.thisgirlcan.co.uk/
https://www.pokemongo.com/en-us/
https://www.gq.com/
https://pridemagazine.com/
https://www.thesun.co.uk/
https://www.taylorswift.com/
mailto:adam.hughes@egas.islington.sch.uk

